The Old Gray Mares

THEY'RE BETTER THAN THEY UseD To BE

ifty isn't as old as it used to be. Bill and
Hillary are almost 60; Jane Fonda is
turning 70!

The average American today is living 29
years longer than he or she did a century
ago—»but those years are being tacked on
to middle age, not old age. Middle-aged
people today are in better health and are
planning to work longer than ever before.
Many have whole new careers in front of
them!

Lydia Bronte, author of The Longevity
Factor, conducted a study of the careers of
people over 50. Almost half of the partici-
pants had a major career peak after age 50.
For example, Julia Child wrote Mastering
the Art of French Cooking when she was
almost 50, and then her career took off.
About one-third of the study participants
had major career peaks after the age of 65!

Those over 50 experience job searches
that take just a few weeks longer than do
the searches of those under 50. If a person
wants to work, what can he or she do?

1. Decide how many more years you
want to work. If it’s only five years, you can
try to stay in your current field. But if you
want to work for 20 more years—as many
do—develop a plan that you find exciting.

2. Think about how you want to live

during those years. Here are a few examples:

e Steve had done what others wanted all
his life, and now he thought it was time to
do what he wanted. He just didnt know
what that was. At age 61, it took him six
months of planning to start his own con-
sulting business. He's having more fun than

he ever thought possible. And he has flexible
hours so he can spend time with his grand-
children and run marathons in Bermuda!

e Gerry, at age 55, decided to move from
his banking job into private banking, which
is a growth field and one where age is a plus.
He became a certified financial planner, and
is now targeting 14 companies, trying to
decide which would be best for him.

e Janet, at age 52, wanted to get into the
hospitality field. She got a job in event
planning at a major accounting firm
through a temporary placement agency.
She’s now full-time in the field she wanted.
e Art, in his late 50s, had been a general
manager of top radio stations. He now helps
a major company set up new radio affili-
ates—and is moving towards ownership.

3. Pay attention to image—get new
clothes, if need be.

4. Appear energetic—talk about going
skiing or hang-gliding (just kidding).

5. Be willing to pitch in—dont see
anything as beneath you.

6. Exploit your age and experience! “I
hope you want a mature person; someone
who’s been around the block ...” Many
companies that are overrun with kids want
a few gray heads around to call on the big
corporate clients and help the company to
avoid the big mistakes.

7. Don't confuse age prejudice with
salary prejudice. If people don't want you
because you cost too much, then don't
moan about being too old. Address the
salary issue and intensify your search to find
someone who is willing to pay you what
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8. Look into
organizations with
fewer than 1,000
employees. These
need people who
can hit the ground
running.

9. Learn new
skills now. Don't
think, “I'll learn after they hire me.” Take
courses. Join associations. Consider consult-
ing or part-time work to learn more.

10. Don' use your age as an excuse.
Maybe the problem is something else. Try
to figure out what it is.

11. And dont give up! The folks fea-
tured in our magazine this month didnt! ®

Kate Wendleton
President and Editor-in-Chief

THE FIVE O'CLOCK NEWS
from Americas Premier Career-Coaching Network
VOL.19No.8 1SN 1082-3492  September 2005

The Five O'Clock News is a publication of The

Five O’'Clock Club, published ten times a year for
$49. The Five O'Clock Club is a non-denominational
organization based on traditional religious ethics. It
provides affordable, state-of-the-art outplacement serv-
ices directly to individuals and via the corporate mar-
ket. Services include lectures and career counseling in
small groups through a
nationwide network of
branches, and private
job-search as well as exec-
utive coaching through
certified Five O’Clock
Club counselors.

Article submissions
based on 50CC methodology are welcome. There is
no guarantee of publication. All submissions become
the property of The Five O’Clock Club, Inc.

Address all comments, questions & suggestions:

KATE WENDLETON
The Five O'Clock News
300 East 40th Street - Suite 6L
New York, N.Y. 10016

Kate Wendleton, President, Editor-in-Chief
David Madison, Associate Editor

Voice messaging system:
212-286-4500 ext.600 for information on
becoming a member and subscribing to
The Five O'Clock News.

E-mail: Info@FiveOClockClub.com

Copyright ©2005 by The Five O’Clock Club. No
portion of this publication may be reprinted without
the express written consent of The Five O’Clock
Club. The writings contained within the pages of this
publication do not necessarily reflect the opinions of
The Five O’'Clock Club. The Five O'Clock Club®,
Workforce America™, The Forty Year Vision™, and
The Seven Stories Exercise™ names and logos are
registered trademarks. All rights reserved.

2 THE FIVE O'CLOCK NEWS /

SEPTEMBER 2005




